REP.TOOLS / PROJECT SUMMARY

REP.TOOLS

THE PROBLEM

The catalogue had grown to 6,900+
items, but the homepage still pitched
the product. Visitors had to click
through to reach what they came to
browse.

THE RESPONSE

Make the homepage the catalogue. Put
browsing first, design for visitors
arriving on phones, and pair a
streetwear identity with clear, readable
logistics data.

MY CONTRIBUTION

Brand identity, information architecture,
responsive interface design and
frontend implementation. The founder
built and maintains the product.

DELIVERY

38 files updated. One shared stylesheet and
reusable navigation and footer. Impact
measurement is the next step.

BRAND & EXPERIENCE REDESIGN

BRAND

BEFORE Marketing-led homepage

. RepTools

@ Trusted by 10,000+
|
vour A In one E—

UX / IA - FRONTEND LUCY LIU / 2026

FROM LANDING PAGE
T0 BROWSABLE STOREFRONT.

A brand and experience redesign for a replica-fashion toolkit, bringing its
growing catalogue to the front and giving its utilities one coherent home.

A\NSE Catalogue-first homepage

Track packages worldwide, browse top finds, scrape QC photos, and
find the best batch for any shoe — all in one place.

OPEN TOOLS > BROWSE PRODUCTS

Rep Toolkit s

SHOP THE FINDS

Track packages worldwide, browse top finds, scrape QC

photos, and find the best batch for any shoe — all in one place.

Open Tools — Browse Products

The catalogue sat behind “Browse Products.”

o1 BROWSE IMMEDIATELY

Scrollable category rows, visible counts and
filters put the catalogue within reach on
mobile.
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Products and categories become the starting point.

o> SPEAK THE GULTURE os UNIFY THE TOOLKIT

Condensed poster type, cyan and hard edges  Tracking, QC photos, converters, calculators
establish the identity; mono keeps data and search come together in one tabbed
legible. surface.

LUCYLIU.XYZ/REPTOOLS.HTML -~ WL3512aNYU.EDU


https://lucyliu.xyz/reptools.html

